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Traveling sales crews quickly sweep in
and out of neighborhoods, posing as
legitimate door-to-door sales compa-
nies. They recruit young adults to sell
products like magazine subscriptions
or cleaning supplies. They often
falsely claim to be raising money for
charity, a religious institution, hospital,
or local school.
When you meet someone from a trav-
eling sales crew, they may seem
charming and friendly, but in reality,

many suffer from abuse and exploita-
tion by older, sometimes criminal,
crew leaders. Traveling sales crews
can pose dangers to both the youth
and the consumers. Incidents of vio-
lence and injury to both crew mem-
bers and people they come into
contact with have been reported.
If you get a knock on your door and
aren’t sure whether the young person
may be a member of a traveling sales
crew, ask to:

See a solicitor’s permit (if required
by your community). Most non-rep-
utable companies won’t have one.
See literature about the company
to get its contact information. 
See identification that shows affili-
ation with the company, charity, or
school.
Set an appointment for another
time to discuss their product, which
will give you time to check out the
company or charity with the Better

Business Bureau or Attorney Gen-
eral’s office.

If you are a teen considering a
sales job, visit
www.nclnet.org/travelingsales
to learn how to distinguish
legitimate offers from dangerous
youth crews.

IS THAT PERSON KNOCKING AT MY DOOR LEGITIMATE?

Traveling
Youth
Crews

Summer sales jobs can be a great way for young people to make money. Unfor-
tunately, many young people in search of a summer job may be solicited to work
for traveling sales crews, unethical companies that prey on young people, putting
them in potentially dangerous situations.
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This month’s tips on Traveling Youth Crews are brought to you by The Southwestern Company. 
For more information, visit www.southwestern.com.
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